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Mission & Vision: 
To reverse the harm and extraction of 
our environment and natural resources 
and aims to restore healing and 
regeneration to the environment. We 
build up the people who have been most 
impacted by environmental (in)justice, 
marginalized black, indigenous, and 
people of color, by building up 
environmental stewards rooted in our 
cultural practices and going from 
redlining to greenlining the hood.

Greenlining 
the Hood

Healing Roots

Community Tree 
Planting

Brandon Harrison 
Memorial Garden

Environmental 
Justice Workshops

Stockton Transformative 
Climate Communities
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Community Workshop #3

Messaging Training
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Partners (Aliados):  

Funders (Fundadores):  



• Review from Workshops #1 and #2

• What determines health? 

• Why focus on sugary drinks? 

• What is Policy? Part 2: Resolution vs. Ordinance

• Messaging Training

Agenda



Promote the establishment of effective public 
health policy at the state and local levels

• Research

• Policy Development and Tracking

• Technical Assistance

• Community Education and Mobilization 



Obesity & Diabetes Prevention
 Soda & Junk Food out of Schools (1999-2005)

 Physical Education Funding (2006)

 Menu Labeling in Chain Restaurants (2007-8)

 Soda & Other Sugary Drinks (1999 - )

✔ Soda tax legislation
✔ Warning label legislation



2000

2010

1990

No Data          <10%           10%–14%     15%–19%           20%–24%          25%–29%           ≥30%  

Obesity Trends* Among U.S. Adults
BRFSS, 1990, 2010, 2000

Source: Behavioral Risk Factor Surveillance System, CDC.







Health 
Status

Behavior 

20-30%
Genes 
10-15%

60-70%
Environment  

What Determines Health Status?

(Physical, social, and economic)



Junk Food is EVERYWHERE





Human beings are biologically hard-wired to crave fat, 
sugar and salt



“It is unreasonable to expect that people will 
change their behavior easily when so many 
forces in the social, cultural, and physical 

environment conspire against such change.”

Public Policy



Policy Adoption Model

Phase 1:

Community 
Assessment

Phase 2:

Policy 
Campaign 
Strategy

Phase 3:

Coalition 
Building & 
Broadening

Phase 4:
Policy Campaign 
Implementation
& Adoption

Phase 5:

Policy 
Implementation
& Enforcement



1. Largest source of extra calories

2. Uniquely harmful effects of liquid sugar

3. Obesity 2.0 = Diabetes

4. Product MOST marketed to kids: 
$400M/yr

Why Focus on Sugary Drinks? 



12 oz

20 oz

10 tsp 16 tsp 27 tsp

Largest source of sugar in the American diet



Added Sugar Intake

Daily Recommendations:
•Men: 9 tsp (~ 150 calories)

•Women: 6 tsp (~100 calories)

•Children: 3 tsp (~ 50 calories)

Office of Disease Prevention and Health Promotion (2016). 
https://health.gov/sites/default/files/2019-10/DGA_Cut-Down-On-Added-Sugars.pdf 

(Poll)

https://health.gov/sites/default/files/2019-10/DGA_Cut-Down-On-Added-Sugars.pdf




1. Largest source of extra calories

2. Uniquely harmful effects of liquid sugar

3. Obesity 2.0 = Diabetes

4. Product MOST marketed to kids: $400M/yr

5. We must even the playing field

Why Focus on Sugary Drinks? 

✔ Kids’ meals

✔ Retail stores!! 

✔ Schools

✔ Education

✔ Cities

✔ Hospitals

✔ Taxes

✔ Warning Labels







Nutrition Standards in California
⚫ Pasadena
⚫ Perris
⚫ Pico Rivera
⚫ Rancho Cucamonga
⚫ Redding
⚫ Riverside
⚫ Sacramento
⚫ San Fernando
⚫ San Francisco
⚫ San Jose
⚫ Santa Ana
⚫ South El Monte
⚫ Visalia
⚫ Victorville

⚫ Baldwin Park
⚫ Bell Gardens
⚫ Brentwood
⚫ Burlingame
⚫ Carson
⚫ Chula Vista
⚫ Daly City
⚫ El Monte
⚫ Hawaiian Gardens
⚫ Huntington Park
⚫ Glendale
⚫ La Puente
⚫ Long Beach
⚫ Los Angeles

Cities





SODA TAX IS A WIN - WIN



California SSB Warning Label
(SB 1000)

Front of Package, Vending, Self-Serve



Annual Adult per Capita Cigarette Consumption 
United States 1900-1998

Year

Thousands per year

1900 1910 1920 1930 1940 1950 1960 1970 1980 1990

1st Surgeon 
General’s report

Federal cigarette
tax doubles

Nonsmoker’s 
rights

movement 
begins

1st smoking 
cancer concern

1998



1. Largest source of extra calories

2. Uniquely harmful effects of liquid sugar

3. Obesity 2.0 = Diabetes

4. Product MOST marketed to kids: $400M/yr

5. We must even the playing field

Why Focus on Sugary Drinks? 

✔ Kids’ meals

✔ Retail stores!! 

✔ Schools

✔ Education

✔ Cities

✔ Hospitals

✔ Taxes

✔ Warning Labels





The Nagging Question FINAL_0.pdf (cspinet.org)

Marketing at Cash Registers

https://cspinet.org/sites/default/files/attachment/The%20Nagging%20Question%20FINAL_0.pdf


Sodium on the Nutrition Facts Label | FDA

Junk Food at Cash Registers

The Nagging Question FINAL_0.pdf (cspinet.org)

https://www.fda.gov/food/nutrition-education-resources-materials/sodium-nutrition-facts-label
https://cspinet.org/sites/default/files/attachment/The%20Nagging%20Question%20FINAL_0.pdf


• Types of Policy:
• Resolution 
• Ordinance
• Executive Order

What is Policy? Part 2

(Poll)



Why focus on messaging?



When talking about sugary drinks…

(Voices for Healthy Kids) 



When talking about food access…

(Voices for Healthy Kids) 



When talking about food marketing…

(Voices for Healthy Kids) 



27-9-3 Exercise
27 words. 9 second. 3 points. 

• Who is your audience?
• What do you want them to understand or 

know?
• How do you want them to feel?
• What do you want them to do?

(M + R Strategies)



“Adolescence is hard, but it can be twice 
as hard for teens with special needs. 

Targeted funding helps our state’s 
39,000 kids with special needs meet 

their full potential.”

(M+R Strategies)



“Almost everyone in our jails and 
prisons will return to our community. 

Do you want them to be prepared to be 
a better neighbor or a bigger problem?”

(M+R Strategies)



27-9-3 Exercise
27 words. 9 second. 3 points. 

• Who is your audience?
• What do you want them to understand or 

know?
• How do you want them to feel?
• What do you want them to do?

(M + R Strategies)

(Poll)



Bridging



Thank You!


