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Community Workshop #1

What determines health status and 
why healthy retail?



FFSJ’s Health & Environmental Justice Dept

H&EJ Manager: Irene Calimlim
EJ Equity Organizer: Paige Tengeluk 

Mission & Vision: 
To reverse the harm and extraction of 
our environment and natural resources 
and aims to restore healing and 
regeneration to the environment. We 
build up the people who have been most 
impacted by environmental (in)justice, 
marginalized black, indigenous, and 
people of color, by building up 
environmental stewards rooted in our 
cultural practices and going from 
redlining to greenlining the hood.

Greenlining 
the Hood

Healing Roots

Community Tree 
Planting

Brandon Harrison 
Memorial Garden

Environmental 
Justice Workshops

Stockton Transformative 
Climate Communities



“There is no 
human 
circumstance 
more tragic than 
the persisting 
existence of a 
harmful condition 
for which a 
remedy is readily 
available.” - Dr. 
Martin Luther 
King, Jr.
- Dr. Martin Luther King, Jr.



What do you bring to the space?
(Please share in the chat)



5

Partners:  

Funders:  



Outline for Today
● Organizational Overview

● Project Overview

● Public Health Statistics

● Determinants of Health

● Nutrition

● Public Health Strategies
    
● Next Workshop(s)

Policy Advocacy and Surveying Local Retailers: February 18th, 2021 
5:00pm-7:00pm





Public Health Advocates
We bring a public health lens to today’s most pressing problems, helping 

communities to pass laws, reform systems, and establish norms that 
foster justice, equity, health.

•  Research

• Policy Development and Tracking

• Technical Assistance

• Community Education and Mobilization 







What is the Stockton Healthy Retail 
Initiative?

A citywide campaign to 
create a healthier 

Stockton by removing 
unhealthy retail items  

from check-out aisles that 
promote the 

consumption of 
unhealthy foods and 

beverages.



Healthy Checkout Aisles Project

https://www.cspinet.org/news/berkeley-city-council-approves-nations-first-healthy-checkout-20200923

In September 2020, Berkeley City Council Approves Nation’s First 
Healthy Checkout Policy 

Grocery Stores Required to Sell Nutritious Options

How do we 
accomplish 
the same in 
Stockton?



What we know about unhealthy retail 
at checkout counters...

• Candy, sugary drinks and salty snacks dominate check-out 
aisles.

• Placing these unhealthy items in high-traffic areas is a way 
to market to children.

• Having unhealthy items near the unavoidable check-out 
stand makes it tough for parents who want to make 
healthy choices for their families.

• Supermarkets, retailers and food manufactures could 
support parents by removing unhealthy items from 
check-out stands.



What we know about unhealthy retail 
at checkout counters...

• Many people believe that the availability of affordable 
healthy food is important to people's health.

• ¾ of shoppers who purchased unhealthy food and drinks 
at checkouts regretted doing so.

• Checkout merchandising unfairly targets low-income and 
minority shoppers.

• Most people want stores to make it easier to make 
healthy choices and shop with children 



http://www.youtube.com/watch?v=Dkw72gtJQLM


How is the 
consumption 

unhealthy food and 
beverage impacting 
our communities?



In 1990, what percentage of 
adults were obese in California?
(a) Less than 10%
(b) Between 10-15%
(c) More than 15%
(d) More than 25%



Obesity Statistics
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Obesity Statistics

Nada



What percentage of the 
environment affects our health 
status? 
(a) 20%-30%
(b) 10%-15%
(c) 60%-70%



How do Policies Determine Health Status?

“Many would be surprised to learn that the 
greatest contribution to the health of the nation 
over the past 150 years was made, not by 
doctors or hospitals, but by local government.”

~ Dr. Jessie Parfitt, 

Public Health Physician



What is the build environment?



“It is unreasonable to expect that people will 

change their behavior easily when so many 

forces in the social, cultural, and physical 

environment conspire against such change.”



How do Policies Determine Health Status?







Added Sugar Intake

Daily Recommendations:
•Men: 9 tsp (~ 150 calories)

•Women: 6 tsp (~100 calories)

•Children: 3 tsp (~ 50 calories)

Office of Disease Prevention and Health Promotion (2016). 
https://health.gov/sites/default/files/2019-10/DGA_Cut-Down-On-Added-Sugars.pdf 

https://health.gov/sites/default/files/2019-10/DGA_Cut-Down-On-Added-Sugars.pdf


What are We Consuming?
In the U.S. the #1 source of calories for:
• Children age 6-11 = Desserts

• #2 sugar-loaded beverages (SSBs)
• Adolescents age12-19 = SSBs

• #2 Desserts
• (#3 pizza)

• Adults age < 50 = SSBs
• #2 Desserts

Source: Drewnowski A and Rehm CD, Energy intakes of US children and adults by food purchase 
location and by specific food source. Nutrition Journal 2013, 12:59.



12 
oz

20 
oz

Largest source of sugar in the American diet



How much sugar is in 20 oz 
of soda?
(a) 8 tsp
(b) 16 tsp
(c) 20 tsp



How much sugar is in 33 oz 
of soda?
(a) 27 tsp
(b) 20 tsp
(c) 15 tsp



12 
oz

20 
oz

10 tsp 16 tsp 27 tsp



Nutrition Facts Labels



Largest source of extra calories



Uniquely harmful effects of liquid sugar



Obesity 2.0 = Diabetes

● Diabetes rates have tripled in 30 years.

● Diabetes is the primary driver of increased health 

care costs in the US.

● Medical expenditures for people with diabetes are 

2.3 times higher than for those without diabetes.



Product MOST marketed to kids: $400M/yr



Policies for the Prevention of Obesity & 
Diabetes 

Soda & Junk Food out of Schools (1999-2005)

Physical Education Funding (2006)

Menu Labeling in Chain Restaurants (2007-2008)

Soda & Other Sugary Drinks (1999- )

✔  Soda tax legislation

✔ Warning label legislation

Upcoming… Healthy Retail Checkout Aisles



Universal Lessons from Public Health

1. Solution is never only personal responsibility.

2. Education and programs are essential.

3. Broader social factors must be changed to 

change social norms.

4. Federal, state, and local policies are needed.

5. People WANT public policy to be consistent 

with their values.
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Stay involved
Upcoming Trainings:

• Training #2: Policy Advocacy and Local Retail Checkout Aisle 
Assessment 
February 22, 2020 5pm-7pm

• Training #3: Policy Development and Messaging 
 March 22, 2021 5pm-7pm

Photovoice 

Local Retail Surveys
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Thank you for 
joining us today!

For more information contact Erin 
Reynolds: ER@PHAdvocates.org 


