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Love 4 Life Association
501(c)3 Non-profit Organization

Love 4 Life

Our vision isto save lives through love.

Wendy Romero, Chief Executive Officer
Brenda Carolina Romero, Assstant Chief Executive Officer


Presenter
Presentation Notes
introduce CBO. Ask CBO to welcome participants and thank them for attending.
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PUBLIC HEALTH
ADVOCATES
Promover el establecimiento de politicas eficaces de
salud publica a nivel estatal y local

Promote the establishment of effective public health policy at the state and local levels

e |nvestigacion
Research

e Desarrolloy seguimiento de politicas
Policy Development and Tracking

e Asistencia Técnica
Technical Assistance

e Educaciéon y Movilizacion de la comunidad
Community Education and Mobilization



Orden del Dia

Outline for Today

e Comida chitarra y bebidas azucaradas
Sugary Beverages

e« Conexion al diabetes
Connection to Diabetes

e Mercadeo de comida
Food Marketing

» Politicas de Comida y Bebidas
Food and Beverage Policies

 Comida Chatarra Vendida en las Cajas Registradoras
Food sold at checkout
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Obesity & Diabetes Prevention

>» Soda & Junk Food out of Schools (1999-2005)
> Physical Education Funding (2006)
> Menu Labeling in Chain Restaurants (2007-s)

> Soda & Other Sugary Drinks (1999 -)

+/ Soda tax legislation
v Warning label legislation
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Prevencion de la Obesidad v Diabetes

» Refrescos y Comida Chatarra Fuera de las Escuelas
(1999-2005)

»Fondos para la Educacion Fisica (2006)
»Etiquetas de Menu en Restaurantes de Cadena (2007-2008)

»Refrescos y otras bebidas con alta cantidad de azucar
(1999-)
» Impuestos de bebidas azucaradas

» Legislacion de Etiquetas de Aviso



Obesity Trends* Among U.S. Adults
BRFSS, 1990, 2010, 2000
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Presentation Notes
Risks for other diseases: cardiovascular, diabetes, etc.


Figure 1. Trends in obesity among children and adolescents:
United States, 1963—-2008
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Obesity in kids has tripled since the 1970s


2010 Overweight +

2010 Overweight +

Riverside County City Obese % Riverside County City Obese %
Coachella 48.7% Lake Elsinore 38.2%
Banning 45.9% Hemet 38.1%
Indio 44.4% Beaumont 38.1%
Perris Wildomar 36.7%
Moreno Valley 42.3% Menifee 36.1%
Cathedral City 42.1% Corona 35.0%
Blythe 40.3% Norco 33.7%
Desert Hot Springs 40.0% Palm Desert 31.6%
San Jacinto 39.5% Murrieta 29.2%
La Quinta 39.2% Temecula 27.6%
Riverside 39.2% RIVERSIDE COUNTY
Palm Springs 38.8% CALIFORNIA

— EVERYONE KAS THE BISHT T0 BE NEALTEY
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Tendencias de obesidad entre adultos de Estados Unidos
Obesity Trends* Among U.S. Adults
BRFSS, 1990, 2010, 2000
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Presentation Notes
Risks for other diseases: cardiovascular, diabetes, etc.


Los seres humanos son biolégicamente hechos
con la disposicion de desear la manteca, azucar,
y la sal.

Human beings are biologically hard-wired to crave fat,
sugar and salt



¢Queé determina el estado de salud?
What Determines Health Status?

El comportamiento

Behavior Genes
20-30% 10-15%
N El estado ~

de salud
Health Status

|

El ambiente 60-70%

@2 PUBLIC HEALTH Environment

ADVOCATES
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Presentation Notes
Stepping back. We know that our health status is determined by our behavior, our genetics, and our environment…and I consider “environment” in the broadest sense to include the physical, social and economic environment. The percentages are coarse estimates but it is generally accepted that the environment is the most influential health determinant. 


F | 1] _____
, ~ \ S E=(gF) INSTITUTE OF MEDICINE
L ¥ 3 THE MATIONAL ACADEMIES
“It Is unreasonable to expect that people will
change their behavior easily when so many
forces in the social, cultural, and physical
environment conspire against such change.”
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. 5 =(Zf) INSTITUTE OF MEDICINE

THE MATIONAL ACADEMIES

“No es razonable esperar que la gente va
a cambiar su estilo de vida cuando hay
tantas fuerzas en el ambiente social,
cultural, y fisico que trabajan ante ese tipo



Percent of California Students

Overweight or Obese (2001-2010)

39%
38.4%
A 38.0%
38% T\¥/
37%
SO much more to do
36%
35.7%
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Por ciento de los estudiantes de California

Sobrepeso u obesidad(2001-2010)
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¢ Cuales son sus botanas favoritas?
(Favor de compartir en el chat)

What are your favorite snacks?
(Please share in the chat)

PUBLIC HEALTH
2 ADV U CATES
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Salt, sugar, fat



El Mundo de Bebidas Azucaradas

The World of Sugary Drinks




Refrescos (Bebidas Carbonatadas
Endulzados con Azlcar)

Soda (Carbonated Qugar-Sveetened Beverages)




Bebidas de Deportes

Sorts Drinks




Te Frio y Cafe

lced Teas and Coffees




Bebidas de Fruta

Fuit Drinks
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Presentation Notes
Fruit drinks, add tampico, cranberry, infuse, and snapple
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Bebidas de Energia

Enerqgy Drinks

ROCKSTHf

‘NERGY DRIN:

500mi €




¢ Por qué enfocarse en las bebidas azucaradas?

1. La fuente principal de los azucares afadidos



Why Focus on Sugary Drinks?

1. Largest source of sugar



Consumo de Azucar Adicional
Added Sugar Intake

Recomendaciones Diarias:

Daily Recommendations:

e Hombres: 9 cucharaditas (~ 150 calorias)
Men: 9 tsp (~ 150 calories)

e Mujeres: 6 cucharaditas (~100 calorias)
Women: 6 tsp (~100 calories)

e Ninos: 3 cucharaditas (~ 50 calorias)
Children: 3 tsp (~ 50 calories)

iHl consumo medio de azicar adicional en los Estados Unidos

es 17 cucharaditas (270 calorias) al dia!

The average American consumes 17 tsp (270 calories) of added sugar a day!

PUBLICHEALTH Office of Disease Prevention and Health Promotion (2016). https://health.gov/ sites/ default/files/ 2019-10/ DGA_Cut-Down-On-

lnmEuHuguEsqﬁnl nEnE Added -Suqars Ddf


https://health.gov/sites/default/files/2019-10/DGA_Cut-Down-On-Added-Sugars.pdf

¢, Qué estamos consumiendo?

What are We Consuming?

En los Estados Unidos, el fuente #1 de calorias son:

In the U.S. the #1 source of calories for:

Nifios entre 6-11 Adolescentes entre Adultos <50
(Kids age 6-11) 12-19 (Kids age 12-19) | 1, Postres Desserts
1. Postres Desserts 1. Bebidas 7 B
2. Bebidas Azucaradas Azucaradas
Azucaradas Sugary drinks Sugary drinks
Sugary drinks 2. Postres Desserts
3. Pizza

) PUBLIC HEALTH
.2 ADVOCATES

Source: Drewnowski A and Rehm CD, Energy intakes of US children and adults by food purchase location and by specific food source. Nutrition Journal 2013, 12:59.



Fuente mas grande de azucar

en la dieta Americana
Largest source of sugar in the American diet

12 oz. 16 oz. 20 oz.

PUBLIC HEALTH

*) ADVOCATES

lllllllll THE A8GHT T0 &E HEALTRY



¢Cuanto azucar en 20 oz de refresco?

How much sugar is in 20 oz of soda?

PUBLIC HEALTH

#) ADVOCATES


Presenter
Presentation Notes
Answer: (b) 16 tsp


PUBLIC HEALTH
ADVOCATES

EVERYONE AS THE RISHT T0 BE HE

ALTHY

Fuente mas grande de azucar

en la dieta Americana
Largest source of sugar in the American diet

10 cucharaditas 16 cucharaditas 27 cucharaditas
10 tsp 16 tsp 27 tsp


Presenter
Presentation Notes
Reasons to focus on sugary beverages in particular:
ØLinked to overweight and obesityØConsumed excessively
ØNo nutritional benefits
ØPoor calorie compensation
ØPromotes dental decay
ØFood product MOST marketed to children



2 ADVOCATES

CALORIES i

PUBLIC HEALTH

EVERYONE EAS THE RISHT T0 BE HEALTHY

SPLeOgVMe.
DIST. BY (REATALS SYN).




Aumento en el consumo de calorias por persona

(1977-2001)
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http://cwh.berkeley.edu/

Aumento en el consumo de calorias por persona

(1977-2001)
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a la epidemia de obesidad



Increase in Per Capita Calorie Intake (1977-

2001)
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Increase in Per Capita Calorie Intake (1977-

2001)
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Total Sweetened Beverages

SINGLE LARGEST

Contributor to Obesity Epidemic



1. Start Here ——=

2. Check Calories

4. Get Enough Of
These Nutritions

5. Foot Note ——=

Nutrition Facts

Serving Size 1 Cup (228g)
Serving Per Container 2

Amount Per Serving
Calories from fat 110

Calories 250

Total Fat 12g
Saturated Fat 3g
Trans Fat 3g

Cholesteral 30mg
Sodium 470mg
Total Carbohydrates 31mg

Sugars 5g

Protiens 5

Percent Daily Values are based on a 2,000
calorie diet. Your Daily Values may be higher
or lower depending on your calorie needs.

Calories 2000 2500
Total Fat Less Than 65mg E5mg
Saturated Fat LessThan 20mg 2Gmg
Cholesterol Less Than 300mg 300mg
Sodium 2400mg 2400mag|

Total Carbohydrates
Dietary Fiber

300mg 375mg
25mg  30mg

1. Empezar Aqui
=

2. Checar Calorias

4. Comer
Suficiente
de estos
Nutrientes

5. Mas Datos
— -

Etiqueta de Nutricion

Tamarnio de Porcion 1 Taza (228g)
Porcion por Envase 2

Cantidad por Porcidn
Calorias 250

Calorias de Grasa 110

Grasa Total 12g
Grasa Saturada 3g
Grasa Trans 3g

Caolesterol 30m
Sodio 470mg
Total de Carbohidratos 31 mg

Azicares 5g

Proteinas 5g

Parcentaje de Valores Diarios son basadas en
una dieta de 2,000 calorias. Sus Valores Diarios
pueden ser mas altos o bajos depende de sus
necesidades calorificas.
Calorias
Menos de

Menos de
Ienos de

2000 2500

65mg B85 mg
Wmg 25mg
300 mg 300 mg
2400 mg 2400 mg
30 mg 375 mg
25mg  30mg

Grasa Total

Grasa Saturada

Colesterol

Sodio

Total de Carbohidratos
Fibra Dietética

5% 0 menos es bajo

s

20% o mas es alt

-

O



¢ Cuantas calorias

consumiria si come _
toda la bolsa? o
(a) 250 calorias NP
(b) 500 calorias
(c) 125 calorias

N

_\":—d‘"

NI
a".‘:‘*&\.ﬂ: ':_,
o ‘f. Pat

How many calories would you eat ¥
if you ate the entire bag? 8 SE 02
(a) 250 calories R g\

(b) 500 calories
(c) 125 calories
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Presenter
Presentation Notes
Answer: (b) 500


¢ Cuantos gramos de
azucar consumiria Si
come solamente de una
porcion del alimento?
(a) 10 g

(b) 3 g

(c)5g

How many grams of sugar would you
eat if you had one portion of the food?
(a)10g

(b) 3 g

(c)5¢g
PUBLIC HEALTH

= ADVOCATES

EVERYONE EAS THE RESHT T0 &E HEALTHY


Presenter
Presentation Notes
Answer: (c) 5 g


¢ Por qué enfocarse en las bebidas azucaradas?

1. La fuente principal de los azucares afadidos

2. Las consecuencias de azucar liguido son especialmente
daninas



Why Focus on Sugary Drinks?

1. Largest source of extra calories

2. Uniquely harmful effects of liquid sugar



DChanges in liver fat drinking less than 2 bottles (34 oz) of

beverages daily for 6 mos
(Maersk, 2012)



Presenter
Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


DChanges in liver fat drinking less than 2 bottles (34 oz) of

beverages daily for 6 mos
(Maersk, 2012)
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Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


DChanges in liver fat drinking less than 2 bottles (34 oz) of

beverages daily for 6 mos
(Maersk, 2012)
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Presenter
Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


Efectos de azucar liguido unicamente daninos
Uniquely harmful effects of liquid sugar

1 botella de bebida azucarada al dia
1 bottle of SSB/day

I Riesgo de desarollar diabetes por 26%
Risk for diabetes by 26%

2 botellas de bedidas azucaradas al dia por solamente 2 semanas
2 bottles of SSB/day for just 2 weeks

I Colesterol y triglyceros aumentan por 20%
LDL cholesterol & triglycerides by 20%

2 botellas de bebidas azucaradas por dia por 6 meses
2 bottles of SSB/day for 6 months

I Grasa en el Higado

Fat in the liver

Seres humanos no son disefiados consumir azucar en liquido

Human beings are not designed to consume liquid sugar

PUBLIC HEALTH
2 ADV U CATES



¢ Por qué enfocarse en las bebidas azucaradas?

1. La fuente principal de los azucares afadidos

2. Las consecuencias de azucar liquido son especialmente
daninas

3. Obesidad 2.0 = Diabetes



Why Focus on Sugary Drinks?

1. Largest source of extra calories
2. Uniquely harmful effects of liquid sugar
3. Obesity 2.0 = Diabetes



Economic Cost of Diabetes

American
Diabetes
.Association.

> Las tasas de diabetes se han triplicado en los ultimos

30 anos
Diabetes rates have tripled in 30 years

» Ladiabetes es la causa principal de los costos medicos
en los E.E.U.U.

Diabetes is the primary driver of increased health care costs in the US

» (Gastos meédicos para las personas con diabetes son

2.3 veces mas altos que la de los no diabéticos
Medical expenditures for people with diabetes are 2.3 times higher than for
those without diabetes



Diabetes Tied to a Third of California Hospital Stays,
Driving Health Care Costs Higher S——

R

N

% of patients

Racial/Ethnic Group with diabetes

White

Latino

Asian Am / Pacific Islander

African American

Am Indian & Alaska Native

PUBLIC HEALTH
*) ADVOCATES
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Diabetes Tied to a Third of California Hospital Stays,
Driving Health Care Costs Higher S——

S

I

% of patients with
diabetes

Racial/Ethnic Group

White 27.5%

Latino 43.2%

Asian Am / Pacific Islander 38.7%
African American 39.3%

Am Indian & Alaska Native 40.3%

PUBLIC HEALTH . . .
) ADVOTATES $2,200 more per hospitalization



U.S. Adolescents with Diabetes or Pre-diabetes

33% boys / 38% girls born in 2000

50% of African Am & Latino kids

PUBLIC HEALTH
Q ke



Diabetes Rates Among CA Adults

(2011)

® Diabetes
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Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


Diabetes Rates Among CA Adults

(2011)

® Diabetes

dPrediabetes

_ ﬁ%ﬁ%ﬁ%ﬁ%ﬁ%ﬁ%ﬁ /
/ ﬁ%ﬁ%ﬁﬁ%ﬁﬁ%ﬁ%ﬁ
e aie e e
»'=+ P 4

L
,ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁw

L
e

o g
P
S
S


Presenter
Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups
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A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


Diabetes Rates Among CA Adults

(2011)
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Presenter
Presentation Notes
A recent study conducted in Denmark offers the best evidence to date that consumption of sugar increases levels of liver fat. In this study, subjects consumed 1 liter/d of sucrose-sweetened soda at ~20% energy requirements, or isocaloric amounts of low-fat milk, or 1 liter/d aspartame-sweetened beverages, or 1 liter/d water for 6 months. Body weight at the end of the intervention period was not significantly different from baseline in any group, but subjects consuming sucrose exhibited increased liver lipid content compared with baseline levels and with the 3 control groups


¢ Por qué enfocarse en las bebidas azucaradas?

1. La fuente principal de los azucares afadidos

2. Las consecuencias de azucar liquido son especialmente
daninas

3. Obesidad 2.0 = Diabetes

4. El producto mas comercializado a nifios (5400M/afio)



Why Focus on Sugary Drinks?

Largest source of extra calories

Uniquely harmful effects of liquid sugar
Obesity 2.0 = Diabetes

Product MOST marketed to kids: S400M/yr
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https://youtu.be/EhPPqpN3z4I 





[® pepsirefreshproject  Current Leaders Funded Ideas How it Works  Refresh Blog

VUTE NOW!

Pepsi is giving away millions to fund great ideas. Voting for the new ideas is now open. Find your
favorite ideas and come back to support them all month. See who got the most votes last month.

a © ©& © @ S

CATEGORIES HEALTH ARTS & CULTURE FOOD & SHELTER THE PLANET HNEIGHBORHOODS EDUCATION

VOTE FOR | Shuffled Ideas | CURRENT GRANT CYCLE
$5,000 $25,000 $50,000 $250,000 Days left to vote 12

ldeas in the running 1138

RANKED 885 for 55K « Education

Take the Foothill Elem. 6th Grades to Finalists announced  May 1st
Outdoor School in Yosemite
_ : Funding available $1,300,000

ST S ABOUT THE PROJECT
Provide economically vulnerable women
with medical assistance.

e the world

@
Vote for this idea

Vaoting is openl
vinm | dafrnch E sf i Pick vaur Tavorites now.
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How the Soda Industry Uses
Philanthropy to Sweeten its Profits

¥ T Public Interest
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Welcome to Pepst We Inspire! Join us in sharing the simple pleasures in life that motivate
and inspire you by clicking the "share your inspiration” button.

®  latest inspiration " share your inspiration | «
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Percent of Adolescents (Ages 12-17) Drinking
One or More Sugar-Sweetened Beverage per Day
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U.S. Adolescents with Diabetes or Pre-diabetes

33% boys / 38% girls born in 2000

50% of African Am & Latino kids
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"The school system is where
you build brand loyalty.”

John Alm
President, Coca-Cola Enterprises



Che New York Cimes

PUBLIC HEE
% aovocAlR Ta i s [o I |




VislT HERE AND

P cAaN'T GET
ANY Sopp &F

oR CANYY BAps

|

= (CERIE T
— — - —=—"="= caglecartoons.com
- o — e

| FEEL AVAL =
cgpY TME | =

@ ADVOCATES



¢ Por qué enfocarse en las bebidas azucaradas?

1. La fuente principal de los azucares afadidos

2. Las consecuencias de azucar liquido son especialmente
daninas

3. Obesidad 2.0 = Diabetes
4. El producto mas comercializado a nifios (S400M/afio)

5. Debemos buscar la equidad

v’ Escuelas v'  Hospitales v' Comida para nifios
v' Educacién v'  Impuestos v' Tiendas y mercados

v' Ciudades v’ Etiquetas de advertencia



Why Focus on Sugary Drinks?

1. Largest source of extra calories
2. Uniquely harmful effects of liquid sugar
3. Obesity 2.0 = Diabetes
4. Product MOST marketed to kids: S400M/yr
5. We must even the playing fielc
v Schools v Hospitals v Kids’ meals
v" Education v’ Taxes v" Retail stores

v Cities v' Warning Labels
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Presenter
Presentation Notes
I would love for Hawaiian Gardens to be the next city on this list


Public meetings
City sponsored events
Recreation programs
Public facilities
Staff meetings, etc.

Making the healthy choice, the easy choice
Public Dollars for Public Good
Promote lifelong healthful habits
Serve as role models for the kids
Message of moderation



San Francisco Chronicle

SFCHRONICLE.cOM AND SFGate.com | Wednesday, November 5, 2014 | PRINTED ON RECYCLED PAPER | $1.00 k ki ee

ELECTION 2014

Soda taxes: 1 up and

Berkeley measure surges to historic victory
— S.Fs falls short of needed 2/3 majority

By Heather Knight

San Francisco voters rejected a tax
on soda and other sugary beverages
Tuesday, but voters in Berkeley ap-
proved their own version, making the

famously liberal bastion the first city in
the country to adopt a controversial
soda tax.

Proponents of both measures said
sugar is fueling a worldwide obesity
epidemic and contributing to a host of

diseases, including diabetes, and that a
tax on soda would make people think
twice about drinking so much of it.

Opponents, including the deep-pock-

eted American Beverage Association,
argued that the tax smacked of a “nan-
ny state,” would hit low-income resi-
dents hardest because they drink the
most soda, and would probably raise
the cost of groceries for everybody.
Opponents of both measures gath-

1 down

ered at a San Francisco bar to celebrate
their win in the city while brushing off
Berkeley voters' adoption of a soda tax.
Confetti burst in the air, and the Queen
song “We Are the Champions” blared.
“San Franciscans have made it clear
they can decide for themselves what to
eat and drink,” said Roger Salazar,
spokesman for the campaigns to defeat
both taxes. “Despite being considered
Soda continues on A14
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SoDA TAX IS A WIN - WIN

> Decrease consumption of leading
contributor to obesity/diabetes

> Establish sustainable funding for
to mitigate harm caused by SSBs

v Fund school healthy school meals,
physical education, nutrition
education, etc



California SSB Warning Label
(SB 1000)

Front of Package, Vending, Self-Serve

STATE OF CALIFORNIA SAFETY WARNING:
Drinking beverages with added sugar(s) contributes |

to obesity, diabetes, and tooth decay.
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Presentation Notes
Describes the uniquely harmful effects of liquid sugar (new information)
Specifically highlights diabetes
Explains why we are “picking” on soda
Tells the truth and lets consumers decide
Early strategy to change social norms 



Annual Adult per Capita Cigarette Consumption

United States 1900-1998

Thousands per year
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Mercadotecnia de Cajas

Registradoras
Marketing at Cash Registers
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The Nagging Question FINAL 0.pdf (cspinet.orq)
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La ubicación de productos insalubres cerca de las cajas registradoras es mercadotecnia poderosa que cautiva la atención de niños y enciende conflicto entre padres e hijos. 
Placing unhealthy products near the register is a powerful form of marketing to that captivates children’s attention and ignites parent-child conflict.

Fabricantes de alimentos gastan más de $113 millones para ubicar productos en localidades ideales como las cajas registradoras, que puede ser ocho veces más lucrativa por pie cuadrado que otras localidades en la tienda.                                                                                                                         Food manufacturers pay even more (than $113 million) to place products in prime locations like checkout, which can be eight times as profitable per square foot as other locations in the store.

Productos ubicados cerca de las cajas registradoras fomenta compras instantáneas o de impulso.                                                                                       

Products placed near the check-out register appear to encourage last minute or impulse purchases.

Con más de $5.5 billones en ventas de bebidas, alimentos, u otros productos sólo en las cajas registradoras y una porción grande de estas ventas consiste de refrescos y dulces, las cajas registradoras es un área ideal para promover la ventas de comidas saludables.                                                                                                                                               

With over $5.5 billion in sales of drinks, food, and other products at supermarket checkouts alone each year and a significant portion of these sales consisting of soda and candy, the check-out is a prime location to help encourage healthier food purchases. 



https://cspinet.org/sites/default/files/attachment/The%20Nagging%20Question%20FINAL_0.pdf

Comida Chatarra en las Cajas Registradoras
dink Food at Cash Registers

T e

Sodium on the Nutrition Facts Label | FDA
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Más de 70% de sodio en la dieta viene del consumo de comida envasadas y preparadas. La mayoría de Americanos comen demasiado sodio. 

Over 70% of dietary sodium comes from eating packaged and prepared foods. Most Americans eat too much sodium.

De acuerdo a las Guías Dietéticas para Americanos, dietas altas en sodio son asociadas con un riesgo mayor de desarrollar la alta presión. 
	
According to the Dietary Guidelines from Americans, diets higher in sodium are associated with an increased risk of developing high blood pressure.

En las cajas registradoras, 90% de los alimentos son insalubres, como son las dulces, papitas, y galletas, y la 60% de las bebidas son endulzadas con azúcar, como los refrescos, jugos, y té endulzado. 

In checkout lanes, 90% of food options are unhealthy, such as candy, chips, and cookies, and 60% of the beverages are sugar-sweetened, such as soda, juice drinks, and sweet teas.




https://www.fda.gov/food/nutrition-education-resources-materials/sodium-nutrition-facts-label
https://cspinet.org/sites/default/files/attachment/The%20Nagging%20Question%20FINAL_0.pdf
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Perris Healthy Food Workshop

Do you live in the City of Perris? Want to learn more
about how to make your community healthier?

Join Love 4 Life Association and Public Health

Advocates at the f(’fillowmg Perris Healthy Food
Workshops to learn about healthy food and beverage
policies in your city, California, and beyond.

Workshop dates:
February 11, 2021

March 11, 2021 Join workshop on Zoom:

April 8, 2021> Meeting ID: 821 4714 9453
May 13, 2021 P

June 10, 2021
July 8, 2021
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iGraclas por participar!

Thank you for joining us today!

iSorteo!

Prize drawing!

am@aphadvocates.orq
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